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Key findings from research collaboration between the City of Melbourne and RMIT University’s Cultural Economics Group.
88% audience and 56% public agree the arts foster creative thinking and innovation which benefits the public. 
91% audience and 62% public agree the arts are an essential part of Melbourne’s national and international profile.
Impact on the Economy
The average expenditure by an audience per visit to city is $39.
70% of the audience say that attending the arts activity is main reason for their visit to city.
80% of the audience attend free events.
Impact on the artists
65% of artists go on to receive other paid artistic work.
75% of artists are able to create new work to a higher standard.
Willingness to support arts
90% of audiences are willing to contribute to support the arts.
The proportion of general public willing to pay to support the arts is 42%. The average annual amount willing to contribute by public is $40.
66% of audience and 30% of public are willing to volunteer to support the arts.
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